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SOLLY 
SOLOMOU
Founder & CEO

RICHARD 
JARVIS
CFO

THE TEAM
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ACQUISITION OVERVIEW

33

❖ Founded in 2011, US-based digital media content production and 
publication business, focused on millennial and Gen Z women

❖ Direct content marketing services with large blue-chip clients and 
significant revenues are long-term, recurring partnerships

❖ Acquisition further diversifies income streams, building direct revenues 
and relationships with brands

❖ Audience diversification improves reach and appeal to new global brand 
partners

❖ Strong cultural fit and team, with all three founders staying with the 
business and incentivised via a four-year earnout
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BETCHES: A STEP-CHANGE ACQUISITION

$14.6m
FY22 REVENUE

28%
3-YEAR CAGR TO FY22

27%
FY22 ADJUSTED 
EBITDA MARGIN

250m+
AVERAGE MONTHLY 

SOCIAL REACH

~32m
TOTAL FOLLOWERS1

1. Followers relates to both social media followers, as well as subscribers to both podcasts and newsletters

86%
MAJORITY WOMEN 

WEIGHTED AUDIENCE

14%
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BETCHES: FOUNDERS & EXECUTIVE TEAM

Aleen Dreksler
CHIEF EXECUTIVE OFFICER & CO-FOUNDER

Jordana Abraham
CHIEF INNOVATION OFFICER & CO-FOUNDER

Samantha Sage
CHIEF CREATIVE OFFICER & CO-FOUNDER

David Spiegel
CHIEF REVENUE OFFICER

Rachel Licker
CHIEF OPERATING OFFICER

Kate Ward
CHIEF CONTENT OFFICER
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DEMONSTRATES GROUP’S AMBITIONS TO SUPPORT ORGANIC GROWTH THROUGH 
CAREFULLY SELECTED, VALUE-ENHANCING ACQUISITIONS

GEOGRAPHIES M&A CAPABILITIES

The acquisition represents a 
material expansion into the US, 
the largest advertising market in

the world

High performing 
complementary business,
with material expansion of
core specialisms and the 
introduction of 10 brands

Transforming our capabilities 
with increased audience

diversity, new products and 
revenue streams

+13.4m 
FOLLOWERS

+1.1m 
FOLLOWERS

25M
US

7M
ROW

P

+13.2M 
PODCAST LISTENERS

+0.8m 
NEWSLETTER 
SUBSCRIBERS

MAJORITY WOMEN 
WEIGHTED AUDIENCE

DELIVERING AGAINST OUR THREE GROWTH PILLARS

01 GEOGRAPHIES 02  M&A 03  CAPABILITIESP P
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TRANSACTION SUMMARY

TOTAL REVENUE1

30.2

54.5 62.8
5.8

7.4
11.8

FY 2020 FY 2021 FY 2022

LBG Media BETCHES£M

5.5
16.8

15.71.1 

2.0 3.2 

FY 2020 FY 2021 FY 2022

LBG Media BETCHES

ADJUSTED EBITDA1

BETCHES HAS
STRONG CASH 
CONVERSION

27%
FY22 EBITDA 

MARGIN

UP TO
$30m

DEFERRED 
CONSIDERATION

$24M
INITIAL CASH 

CONSIDERATION

PAYABLE IN 
CASH ANNUALLY 

OVER 4 YEAR PERIOD
CONTINGENT ON REVENUE 

AND PROFIT TARGETS

HIGHLY 
EARNINGS 

ACCRETIVE
FUNDED THROUGH

EXISTING CASH RESERVES

£M

HIGH QUALITY 
REVENUES 
WITH GOOD VISIBILITY

53%
PROFORMA DIRECT 

REVENUES

1. Numbers quoted in GBP are translated at rates of $1.284 (FY20), $1.375 (FY21) and $1.237 (FY22).
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9.7

2.8

1.0 0.2 0.9
Direct
Social

Direct
Podcasts

Direct
Newsletters

Indirect Other

Building out new 
capabilities and

diversifying revenue 
streams

Accelerating Direct
revenue growth

BETCHES FY22 REVENUE
BY INCOME STREAM

28%
3-YEAR CAGR TO 

FY221

92%
DIRECT REVENUE

44%
YOY GROWTH VS. 

FY211

$m

BETCHES: ACCELERATING REVENUE GROWTH

$14.6M
FY22 

REVENUE

1. YoY Growth and Revenue CAGR percentages are calculated using constant currency
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EARLY STAGES

Focused investment in 
BETCHES to drive growth 

in Direct customers
and sectors, returning 

desired margins to LBG

Leverage to support
LBG’s organic growth

Maintain BETCHES in a 
standalone capacity, but 

join together with LBG for 
larger direct partnership 
opportunities, which can 
span BETCHES and LBG

Enhancing and mirroring 
capabilities across UK, US 
and International markets –

Indirect monetisation, 
Podcast partnerships, 

Newsletter partnerships

Grow BETCHES
brands outside of US

POST ACQUISITION IMPLEMENTATION

LATER STAGES
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v STEP-CHANGE M&A WITH A QUALITY FINANCIAL PROFILE AND CUSTOMER BASE

v ACCELERATION INTO THE US MARKET AND EXPANDING OUR AUDIENCE OF WOMEN

v MAJOR NEW BRANDS ADDED TO PORTFOLIO AND NEW CAPABILITIES UNLOCKED

v HIGHLY EARNINGS ACCRETIVE WITH LONGER TERM SYNERGY OPPORTUNITIES 

v FUNDED FROM EXISTING CASH RESERVES

v EXCITED BY THE INCREMENTAL GROWTH OPPORTUNITIES THIS BRINGS TO LBG

SUMMARY
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Q&A

LBG Media M&A October 202311
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THANK YOU
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Contact us:
Email: investors@ladbiblegroup.com

mailto:investors@ladbiblegroup.com
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DISCLAIMER

Certain statements included or incorporated by reference within this presentation may constitute “forward-looking statements” in respect of the Group’s operations, 
performance, prospects and/or financial condition. Forward-looking statements are sometimes, but not always, identified by their use of a date in the future or such 
words and words of similar meaning as “anticipates”, “aims”, “due”, “could”, “may”, “will”, “should”, “expects”, “believes”, “intends”, “plans”, “potential”, “targets”, 
“goal” or “estimates”. By their nature, forward looking statements involve a number of risks, uncertainties and assumptions and actual results or events may differ 
materially from those expressed or implied by those statements. Accordingly, no assurance can be given that any particular expectation will be met and reliance should 
not be placed on any forward-looking statement. Additionally, forward-looking statements regarding past trends or activities should not be taken as a representation 
that such trends or activities will continue in the future. No responsibility or obligation is accepted to update or revise any forward-looking statement resulting from 
new information, future events or otherwise. Nothing in this presentation should be construed as a profit forecast. This presentation does not constitute or form part 
of any offer or invitation to sell, or any solicitation of any offer to purchase any shares or other securities in the Company, nor shall it or any part of it or the fact of its 
distribution form the basis of, or be relied on in connection with, any contract or commitment or investment decisions relating thereto, nor does it constitute a 
recommendation regarding the shares or other securities of the Company. Past performance cannot be relied upon as a guide to future performance and persons 
needing advice should consult an independent financial adviser. Statements in this presentation reflect the knowledge and information available at the time of its 
preparation. Liability arising from anything in this presentation shall be governed by English law. Nothing in this presentation shall exclude any liability under applicable 
laws that cannot be excluded in accordance with such laws.

All subsequent oral or written forward-looking statements attributed to the Group or any persons acting on its behalf are expressly qualified in their entirety by the 
cautionary statement above. No representation or warranty, express or implied, is made by the Group or any director, employee, agent, or adviser as to the adequacy, 
fairness, accuracy, or completeness of the information or opinions contained in this presentation or in any statements made orally in connection with this presentation, 
or any revision thereof, or of any other written or oral information made or to be made available to any interested party or its advisers (all such information being 
referred to as “Information”) and no liability is accepted by any such persons in relation to any such Information or opinion for any loss or damage of whatever 
description suffered by any persons arising from any reliance on the Information or any of the statements, opinions or conclusions set out in this presentation, the 
Information or the comments, written or oral, of any person made in connection with this presentation (save in respect of fraudulent misrepresentation).


